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The New Frontiers of Fraud

Marketing Fraud 101

Threats to Performance Advertising

Marketing is a relentless optimization effort. A constant cycle of learning and doing better the next time.
Unfortunately, fraudsters are also learning and expanding their capabilities. No matter the space, fraudsters always
follow the money. Marketing tactics, especially ones that drive site traffic, remain the most vulnerable to bot threats.
If a marketer doesn't know which kind of fraud to look out for, they’ll never know it's a problem.

Threat Models

A glimpse into some of the most prevalent types of Marketing Fraud threats
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Competitive Assaults
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Retargeting Deception

“Black hat" marketers
invoke click bots to launch
automated search queries,
click on competitor ads to
waste competitor budgets,
and diffuse targeted
marketing efforts.

This fraud occurs when
service providers have
driven site traffic from
sophisticated bots which
then populate DMPs or CRMs,
then use this data to retarget
bots. Fraudsters falsely
claim the referral payments
while marketers waste time
and money retargeting these
bots with ads.

Case Study
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A luxury automobile brand was
investing significant budget and

effort to drive customers to its
sites but realizing lower than
expected conversion rates. With
White Ops Marketing Integrity, they

White Ops is the global leader in collective protection against digital fraud and abuse.

learned that a few of their campaigns
were driving a high-level of bots,
some north of 30% of traffic, to their
campaign landing pages. White Ops’
Marketing Integrity helped them
identify and eliminate the sources

that were driving high-levels of
fraud, focusing all of their efforts
on those that were delivering real,
human impressions. They saw a B6X
improvement in conversion rates in
just a matter of weeks.

To learn about how our new Marketing Integrity product can protect your enterprise from Marketing Fraud, visit www.whiteops.com



